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N A T I O N A L  W I L D  T U R K E Y  F E D E R A T I O N

NWTF Mission Statement

The NWTF is dedicated to the 
conservation of the wild turkey and
preservation of our hunting heritage.

PURPOSE OF THE GUIDE
The NWTF brand represents who we 

are to the world, so it’s crucial we protect 
and build it. Building brand awareness takes 
discipline. It’s critical 
everyone — employees, 
volunteers and partners 
— present the NWTF 
in a positive, consistent 
way. We must embody 
the brand in words and 
actions, in everything 
we do. By providing 
consistent, positive 
brand experiences to 
our audiences, we will 
be successful in sharing 
our mission and telling 
our story.

All external and 
internal communica-
tions and promotional 
materials must comply 
with our brand stan-
dards. Here is import-
ant information to 
communicate using the NWTF brand, in-
cluding examples of proper and improper 
applications. These design elements and 
usage guidelines ensure visual consistency 
across a variety of communications.

HISTORY OF THE NWTF
When the NWTF was founded in 1973, 

there were approximately 1.3 million wild tur-
keys in North America. After decades of ded-
icated work, that number hit a historic high of 
almost 7 million turkeys. The foundation of 
our success? Standing behind science-based 
conservation and hunters’ rights. 

Thanks to the tremendous efforts of our 
dedicated volunteers, professional staff and 
committed partners, we have had many suc-
cesses that advanced our mission. Together, 
we have facilitated the investment of $454 
million in wildlife conservation and the 
preservation of North America’s hunting 
heritage. Our returns have included improv-

ing more than 20 million acres of wildlife 
habitat and introducing 100,000 people to 
the outdoors each year. 

Our mission is no less urgent today 
than it was in 1973. 
What we do in the 
coming decades will 
be instrumental in not 
only enhancing wild 
turkey populations but 
also in the continuation 
of hunting and quality 
wildlife habitat for 
countless species.

NWTF INITIATIVE: 
SAVE THE 
HABITAT. SAVE 
THE HUNT.

Save the Habitat. 
Save the Hunt. is a 
10-year initiative to 
conserve or enhance 
4 million acres of crit-
ical wildlife habitat, 
recruit 1.5 million 

hunters and open access to 500,000 addi-
tional acres for hunting. 

Our core message: We’re losing 
6,000 acres of habitat every day. Hunt-
ers fund conservation but now we’re at 
the point where less than 10 percent of 
the American population hunts, so the 
funding source is going away. We know 
we can’t solve this alone. It’s bigger than 
one organization. The NWTF is leading a 
collaborative effort to solve the problem 
with the Save the Habitat. Save the Hunt. 
initiative, and our contribution is our 
dynamic volunteer base.
•  Conserve or enhance 4 million acres of 

wildlife habitat: We’re bringing focus to 
our conservation delivery by identifying 
areas of habitat that provide the most 
positive impact for wildlife.

•  Recruit 1.5 million hunters: We’re securing 
the future of the North American Model 
of Wildlife Conservation by increasing the 
number of hunters, who pay for 80 percent 
of wildlife conservation through excise taxes 
on guns, ammunition and more.

•  Open 500,000 acres to public hunting: 
Because lack of access to hunting lands is 
a main reason people stop hunting, we’re 
ensuring there’s opportunity for everyone 
to find a place to go. n

Read the  
NWTF Annual Report

for more about our 
organization’s history, mission 

and vision for the future.
––––––

Want to put our logo on
your product? Contact  

Natalia Daniels  
(ndaniels@nwtf.net) in our 

licensing department.
––––––

For questions about the  
use of NWTF logos and 

brand identity, contact Matt 
Lindler (mlindler@nwtf.net) 

or Todd Price 
(tprice@nwtf.net) in the 

communications department.

NWTF Organizational Tagline

Conserve. Hunt. Share.

803-637-3106 | nwtf.org

NWTF staff developed this tagline to concisely introduce the main elements of the 
NWTF’s mission — conserving wild turkeys, promoting hunting as a lifestyle and sharing 
the hunt with everyone who has an interest. 



Jaeger Daily News Extra Bold

Slogan logo Clear Zone
The area surrounding any form of the NWTF Corporate Logo
should be clear of any graphic elements, with exceptions for non-dis-
tracting backgrounds. The letter height (or X height), such as the letter 
“F” can be used as a guide for maintaining an appropriate clear zone.

Minimum Logo Width
When in print, the NWTF 
Corporate Logo should not be 
used smaller than 1 inch wide 
size shown here. If you must use 
the logo smaller than 1 inch wide, 
please CONTACT US.

NEVER CHANGE FONTS NEVER STRETCH OR DISTORT NEVER ALTER THE ORIENTATION NEVER USE PART OF THE LOGO

Applications of NWTF Corporate Logo

Fonts used in the NWTF Corporate Logo

Improper Logo Usage

NWTF

The NWTF Corporate Logo is the three walking turkey design on top of 
the letters “NWTF.” This is the only approved form of the logo. There is no 
horizontal version. The only other applications are: 1) the logo with slogan 
and 2) reversed versions of the logo and the logo with slogan. Please 
discard and disregard any earlier versions. 

Reversed versions of the logo are to be used when the background is too 
dark to easily read the logo.

The three walking turkeys are NOT to be used separate from the logo itself.

Color:	 Download	files	at:
 http://www.nwtf.org/resource-library

Black
C0 M0 Y0 K100

Reversed logo

NWTF Corporate Logo

Fonts used in the NWTF Tagline

Arial Black

Conserve. Hunt. Share.



Bernio Regular

Reversed logo Clear Zone
The area surrounding any form of the Save the 
Habitat. Save the Hunt. logo should be clear of 
any graphic elements, with exceptions for non-
distracting backgrounds. The letter height (or X 
height), such as the letter “H” can be used as a 
guide for maintaining an appropriate clear zone.

Minimum Logo Width
When in print, the Save the 
Habitat. Save the Hunt. logo 
should not be used smaller 
than 1 inch wide size shown 
here. If you must use the 
logo smaller than 1 inch wide, 
please CONTACT US.

NEVER CHANGE FONTS NEVER STRETCH OR DISTORT NEVER ALTER THE ORIENTATION NEVER USE PART OF THE LOGO

Applications of Save the Habitat. Save the Hunt. Logo

Fonts used in the Save the Habitat. Save the Hunt. Logo

Improper Logo Usage

HABITAT.

The Save the Habitat. Save the Hunt. logo is the initiative slogan that sits on 
top of the Corporate logo. This is the only approved form of the logo. There 
is no horizontal version. The only other applications are a reversed versions 
of the logo. Please discard and disregard any earlier versions.

Reversed versions of the logo are to be used when the background is too 
dark to easily read the logo.

Color:	 Download	files	at:
 http://www.nwtf.org/resource-library

Black
C0 M0 Y0 K100

Save the Habitat. Save the Hunt. Logo

Jaeger Daily News Extra Bold

NWTF

How to write Save the Habitat. Save the Hunt.

Consistency is important when building identity awareness of a new initiative. Here are some guidelines to follow when writing  
Save the Habitat. Save the Hunt.

• Save, Habitat and Hunt are always capitalized when talking about the initiative.
• Use periods after each phrase (not commas, not dashes).
• Do not put the initiative in quotes or italics.
•  Refrain from using STH2 on anything other than correspondence with staff. The initiative is not established enough to be an acronym (like 

KFC). Plus, the name is the message. Abbreviate the name, reduce the message.

Here’s how to use it in a sentence: The NWTF’s Save the Habitat. Save the Hunt. initiative is the best thing since sliced bread.



Clear Zone
The area surrounding any form of the NWTF Hunting Heritage 
Logos should be clear of any graphic elements, with exceptions for 
non-distracting backgrounds. The letter height (or X height), such 
as the letter “F or E,” can be used as a guide for maintaining an 
appropriate clear zone.

Minimum Logo Width
When in print, all NWTF logos should 
not be used below 1 inch wide size 
shown here. If you must use the logo 
smaller than 1 inch wide, please 
CONTACT US.

Reversed Versions
Reversed versions of the logo are to 
be used when the background is too 
dark to easily read the logo.

NEVER CHANGE FONTS NEVER STRETCH OR DISTORT NEVER USE PART OF THE LOGO NEVER CHANGE COLOR

Color breakdown for Hunting Heritage Program Logos

Improper Logo Usage

The NWTF Hunting Heritage Program Logos is the corporate logo with the color shape beneath and the name of the program with the exception of the 
JAKES and Xtreme JAKES logos. These are the only approved forms of the logo. The only other applications are: 1) Color versions, 2) Black and White 
versions and 3) reversed versions in color and black and white. Please discard and disregard any earlier versions.  
Download	files	at:	http://www.nwtf.org/resource-library

Black
C0 M0 Y0 K100

NWTF Hunting Heritage Program Logos

Applications of NWTF Hunting Heritage Logos

Pantone 2727C 
C70 M40 Y0 K10

Pantone 336
C100 M40 Y0 K10

Pantone 
Process Cyan
C65 M0 Y0 K0

Pantone 2735C
C100 M95 Y0 K3

Pantone 109
C0 M25 Y99 K0

Pantone 485
C0 M100 Y100 K0

Women in the
Outdoors

Wheelin’
Sportsmen

JAKES Xtreme
JAKES

Pantone 485
C0 M100 Y100 K0

04580619


