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Our Mission
The NWTF is dedicated to the 
conservation of the wild turkey 
and the preservation of our 
hunting heritage. 
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Welcome And Congratulations 
By expressing your interest in helping start or manage a local 

chapter of the National Wild Turkey Federation you have also indi-
cated your commitment to support wildlife habitat conservation and 
pass hunting traditions on to future generations. We thank you for the 
commitment to our mission.

Our Vision
More habitat, more wild turkeys, more places to hunt

Our Mission
The N WTF is dedicated to the conservation of the wild turkey and 

the preservation of our hunting heritage. 

Our History – 
North America’s Greatest Conservation Success Story 

Founded in 1973, the NWTF is the owner of what many believe is North 
America’s greatest conservation success story, the restoration of the wild turkey. 
Wild turkeys were on the brink of extinction in the early 1900s, having faced 
decades of habitat destruction and over harvest. As late as the Great Depression, 
fewer than 30,000 wild turkeys remained in the United States. A group of dedi-
cated hunters helped change that trend, and hundreds of thousands of NWTF 
volunteers and members followed suit. Today, there are 6.5 million wild turkeys 
across this continent. In 1973, 22 states had turkey seasons. Forty years later 
turkey seasons can be found in 49 states, Canada and Mexico. Thanks to the 
NWTF and its partners, we all have the opportunity to enjoy pursuing wild 
turkeys. As an added benefit, countless other wildlife dependent upon the same 
critical upland habitat have also thrived. 

The N WTF success story is a powerful one. Over its first 40 years 
this organization has conserved over 17 million acres of upland habitat, 
investing over $400 million generated through membership dues, 
chapter-run Hunting Heritage Banquets and partnerships.

Our Future – Save the Habitat. Save the Hunt. 
Built upon this foundation of success, the N WTF now embarks on 

an even greater challenge than the restoration of the wild turkey with 
its Save the Habitat. Save the Hunt. initiative. The future of hunting 
and wildlife conservation depend on this organization’s ability to 
conserve or enhance 4 million acres of the most critical upland habitat, 
create 1.5 million hunters and open an additional 500,000 acres to 
public hunting. Save the Habitat. Save the Hunt. will be North Ameri-
ca’s next greatest conservation success story, and you are helping make 
that possible.

NWTF Headquarters in Edgefield, South Carolina
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A Successful Hunting 
Heritage Banquet

A successful NWTF Hunting Heritage Banquet starts with a well-built 
volunteer committee. The future of conservation and our hunting heritage 
depend on our circles of inf luence. The more circles we add to our committee, 
the brighter that future looks!

NWTF banquet schedules should avoid holidays, sporting events and 
other major local activities. Tuesdays and Thursdays are good weekdays to 
avoid conflicts. Successful events can be held throughout the year; don’t limit 
yourself to spring. 

For best results in planning and executing your banquet, delegate respon-
sibilities throughout the committee to share in the load and keep everyone 
engaged. The larger your committee, the better your banquet will be.

Hunting Heritage Super Fund
The NWTF is respected by many of its volunteers, members and partners 

as a result of its Hunting Heritage Super Fund. Chapter efforts to raise revenue 
and members on behalf of the NWTF is an integral part in the organization’s 
ability to spend millions of dollars annually on the conservation of critical 
upland habitat and the protection of North America’s hunting heritage. The 
net revenue, after expenses, from a Hunting Heritage Super Fund banquet is 
reserved for wild turkey and wildlife projects. Upon the completion of your 
Hunting Heritage Banquet and payment of local expenses, the NWTF deducts 
merchandise and administrative expenses, such as state and local sales tax and 
credit card processing fees. The remainder is split as follows:

Starting An NWTF Chapter
Forming a chapter is important to the success of the mission of the NWTF. 

Recruiting and developing the chapter committee are the keys to successful 
banquets and hunting heritage events. The more committee members on 
board, the more successful the chapter will be. 

NWTF staff is here to help
The NWTF has a professional field staff and headquarters support staff to 

oversee and ensure successful events, activities and mission delivery. 
Regional Directors (RDs) are your primary staff contact with the NWTF. 

RDs are tasked with overseeing all local chapter activity within a given region. 
As designated by the NWTF Board of Directors through the Chief Executive 
Officer, RDs serve as local agents for the NWTF in your area. All NWTF 
event plans, activities and operational follow-through must be coordinated 
and approved by them. Their role is to ensure your event is properly planned, 
supported and executed. 

Regional Biologists (RBs) are responsible for the coordination of conser-
vation mission delivery within a given region. In addition to assisting with the 
state’s allocation of Super Fund dollars, RBs also generate additional revenue 
for the organization through various partnership agreements and conservation 
project delivery. Like the regional director, RBs are members of the NWTF 
volunteer/staff team at the state level. 

Headquarters support staff are available in Edgefield, South Carolina, 
to ensure the NWTF continues to operate effectively and efficiently on the 
national level.

State Super Fund 20.0 percent
Host Chapter  2.0 percent
State Chapter 0.5 percent 
National Projects 8.5 percent
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Chapter Goals, Purposes and Powers
Goals

The goals of NWTF chapters are to:
•  Promote public awareness of, and support for, the conservation of upland 

habitat and the wise management of the wild turkey and other wildlife. 
•  Assist with programs to protect and improve habitat and increase numbers 

and distribution of the wild turkey.
• Promote the preservation and growth of hunting traditions.
•  Foster cooperation among individuals, organizations and companies on 

national, state and local levels to accomplish the NWTF’s goals.

Purposes
The purposes of the chapter according to Section 501(c)(3) of the Internal 

Revenue Code are to:
•  Establish, maintain and promote public interest in the management, pro-

tection and restoration of the wild turkey through NWTF fundraising and 
hunting heritage events and member recruitment.

•  Develop, preserve, restore and maintain wild turkey populations and their 
habitats.

• Support, encourage and assist wild turkey research.
•  Acquire, store and disseminate biological information on the wild turkey.
•  Give and promote entertainment, lectures and exhibitions for the general 

public and members of the NWTF.
• Promote the preservation and growth of hunting traditions.
•  Do all things necessary and proper to further stated goals consistent with 

the exclusively educational and nonprofit nature of the NWTF.

Powers
An NWTF chapter operates exclusively for charitable, scientific and 

educational purposes as defined in the United States Internal Revenue Code 
and may engage in all lawful activities, incidental to the goals and purposes, 
except as restricted herein. The chapter shall neither have nor exercise any 
power or take any action that will create a financial liability on the NWTF 
without prior approval.

Organizing A Chapter 
Application For Affiliation and Letter of Acceptance

Anyone wishing to further the mission of the NWTF and form an NWTF 
chartered and affiliated chapter must accomplish the following:
• Hold an organizational meeting and elect officers.
•  Sign and submit an Application For Affiliation and Letter of Ac-

ceptance to the regional director (RD) for review and submission for 
approval by the NWTF National Board of Directors (see support docu-
ments section).

•  Prepare and submit a bank electronic funds transfer form (EFT) to your 
RD enabling the NWTF to directly deposit funds, rebates, etc., into your 
chapter account.

•  Conduct and finalize an annual NWTF Hunting Heritage Banquet that 
contributes to the state Super Fund.
Upon completion of the above requirements, the NWTF Board of Directors 

may issue the chapter a provisional charter. As specified by the Application for 
Affiliation, each chartered chapter must conduct a Hunting Heritage Banquet be-

tween Sept. 1 and Aug. 31 each year to retain their affiliation as a chartered chapter 
of the NWTF. Should the chapter fail to conduct an annual banquet or at some 
point the chapter decides to discontinue operation, all financial and physical assets 
of the chapter must be turned over immediately to the NWTF.

Election of Officers and Terms of Office
The chapter will elect four officers — president, banquet chair, secretary 

and treasurer. 
Chapter officers serve at the pleasure of the committee. All chapter meet-

ings and activities are governed by Robert’s Rules of Order and include election of 
officers and approval of motions. The president, banquet chair (vice president), 
secretary and treasurer shall be elected at the organizational meeting and/or 
at an annual meeting by simple majority vote of the committee. All chapter 
officers should request and become familiar with the NWTF state and national 
constitutions. Your RD can provide a copy of these documents.

The term of office for the officers shall commence following the election 
and at the close of that meeting at which he or she is elected and shall con-
tinue until the term is over or for a term of two years. The committee shall 
conduct an election every two years. Current officers do not have mandatory 
term limits. They may be re-elected to serve indefinitely. However, it is advis-
able that the chapter rotates officers every two to four years with the banquet 
chair stepping up to be president, electing a new banquet chair, etc., which 
will help eliminate burnout and ensure continuation of the chapter in the 
event of the loss of leadership.

Duties of the President
The chapter president shall preside at all meetings of the chapter, as well as 

keep the officers, committee members, the RD and national staff fully informed 
concerning the affairs of the chapter and freely consult with them. He or she 
shall appoint committee members and chairs of subcommittees. The president, 
together with any other officer, shall have the power to sign, unless otherwise 
prohibited, in the name of the chapter, all contracts, agreements and other 
documents to conduct activities as a normal course of business as authorized 
generally or specifically by the RD or NWTF management. 

Banquet Chair Duties
The banquet chair works closely with the chapter president and/or regional 

director on the following:
• Supervise banquet teams.
•  Appoint subcommittees and chairs and distribute committee duties 

sections to the appropriate chairs.
• Coordinate activities between committees.
•  Obtain the services of an experienced and qualified professional auctioneer 

or auctioneer team.
•  Coordinate with the RD to obtain the services of effective raff le ticket 

sales people (one for every 100 adult guests) to sell raff le tickets during the 
social hour and to assist with the displaying and delivery of raff le prizes and 
auction items later in the program.

• Check legal status of raff les.
•  Confirm that signed copies of FFLs are sent to the RD. A signed copy must 

be sent prior to any guns shipping to the FFL dealer.
• Obtain liquor license (if applicable).
• Obtain raff le license (if applicable).
• Invite area VIPs, dignitaries and state game and fish department heads. 
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•  Monitor and set goals of the ticket sales, sponsorships and acquisition of 
donations.

• Select program format, keeping introductions at a minimum. 
•  Work with auction and prize chair to write the text for the program. The 

program should include committee names, donor names, sponsor names, 
auction list and a thank you message. 

• Arrange for the printing of the program. 
•  Encourage area businesses to purchase tickets for an entire table. Friends and 

clients can sit together, producing competitive bidding with other tables.
•  Act as or appoint an emcee at the dinner and thank everyone for his or her 

cooperation and contributions.
• Keep dinner on the proper timetable and close according to schedule.
•  Call a follow up meeting of the team within two weeks after the banquet. 

Makes sure all bills are paid and proceeds are sent to the NWTF for dis-
bursement.

• Communicate with your NWTF RD and district director. 

Secretary Duties
The secretary shall act as such at all meetings of the chapter and shall keep 

the minutes of all meetings in the books proper for that purpose. He or she shall 
have charge of all lists, records, books, documents and papers for the chapter as 
appropriate. These records should include minutes of all chapter meetings, up-
to-date copies of state bylaws, 501(c)(3), chapter affiliation documents, chapter 
charter, EFT form and finalized banquet reports. The secretary shall maintain 
a record containing the names of all committee members and verify their 
NWTF membership annually. Such record shall include the member’s place of 
residence, telephone number, electronic mail address and NWTF membership 
number and expiration. This list should be shared annually with the NWTF 
through the regional director. He or she shall perform all the duties customarily 
incident to the office of the secretary and perform such other duties as assigned 
to him or her by the committee.

Treasurer Duties
Note: The president may not concurrently serve as the president and treasurer 

nor should any immediate family member or significant other of the president serve 
as treasurer. 
•  The treasurer should open a not-for-profit account with the assigned 

chapter tax identification number. At no time may a chapter have more than 
one bank account. The bank account is used to record ALL mission related 
activities (revenues and expenses) including, but not limited to, banquet, 
outreach or any revenue generating activity of the chapter. If you already 
have an account open under the NWTF’s tax identification number, have 
it changed to your chapter tax identification number. Your chapter number 
and your 501(c)(3) letter should be kept on file. If you do not have this 
number on record, please contact your RD or call (803) 637-3106 and ask 
for banquet receivables in the accounting department.

•  The treasurer should receive money for dinner tickets sold and cash dona-
tions made prior to the events. The treasurer is responsible for maintaining an 
accurate, up-to-date record of ticket sales and donations prior to the dinner.

• Record membership stubs as received from ticket chair.
•  Night of event: receive monies from raff les, verbal and silent auction, sales 

team, etc.
•  Payment for verbal and silent auctions can be made by cash, check, VISA, 

MasterCard, Discover and American Express. Your RD will have or 
provide an electronic credit card machine. To ensure compliance and 
security, a credit card machine other than an NWTF provided machine 
should never be used to process credit card transactions. Credit cards must 
be processed on site using the NWTF credit card machine. The RD will 

prepare and submit a banquet charge card report to headquarters, along 
with the settlement and totals report from the credit card machine. This 
amount will be credited to your banquet. If manual machines are used, be 
sure to include the card holder’s zip code and phone number on the credit 
card receipt, along with the three-digit security code from the back of the 
card. If your RD is not present, deliver your charge card slips to the RD 
within three business days for processing. When accepting personal checks 
and credit cards, additional information, such as phone number, address, 
driver’s license number, is necessary when buyers are not well known to 
the committee. Always collect money before the merchandise is taken. Bid 
tickets are used to identify bidders and ensure proper payment. One copy of 
these tickets should be returned to headquarters with banquet proceeds. 

•  Pay all bills by check or get a receipt. A receipt for every expense should 
be sent with the banquet financial report. Make a copy of all expense 
receipts with the signature of person making and receiving payment.

•  At the conclusion of the event, have a minimum of two people count all cash, 
checks and credit card receipts, record this information on the cash count 
sheet, verifying the counts with the RD and chapter president signatures. 
Provide detailed revenue numbers and ticket/membership numbers to the RD. 
The banquet financial report should be prepared as soon after the banquet as 
possible to avoid mistakes. We recommend the report be prepared within five 
to seven days. The banquet financial report must be postmarked for delivery 
to headquarters within 30 days of the event date. Your RD has an electronic 
version of the report and is available to assist in the preparation of the report.

The following should be included in mailing to headquarters (remember 
to make a copy of all items in the packet in case mailings get lost and mail with 
USPS Tracking): 
• Banquet report form — include beginning and ending bank balances.
•  Chapter check (deposit all personal checks and mail one chapter check to 

the headquarters).
•  All membership stubs and/or list of members (regular members, sponsors, 

JAKES, etc.).
•  One copy of bid tickets from silent and verbal auction, a copy of all expense 

receipts with signature of person making and receiving payment.
•  A copy of any W-9 Forms (mandatory auctioneer and raff le seller form).
•  It is recommended you arrange for several helpers to assist you in the execu-

tion of duties during and immediately following an event.

A completed banquet report must be postmarked within 30 days and 
mailed to: 

National Wild Turkey Federation
P.O. Box 530
Edgefield, SC 29824
Attn: Banquet Receivables

•  Your committee will receive a gift if the financial package is complete and 
postmarked within 30 days and achieves $3,500 or more in net event 
income, less membership/outreach/national raff les.

•  Upon receiving the completed banquet report and after NWTF expenses, 
the NWTF will deposit 20 percent into the respective state Super Fund. 
The host chapter will receive 2 percent, and 0.5 percent will be returned to 
the state chapter. The deposits will be made once headquarters has final-
ized the banquet. 

The day after the banquet, your RD will process all manual credit card slips 
and send all membership stubs, along with the preliminary report on member-
ships and a banquet evaluation form, to NWTF headquarters. If the electronic 
credit card machine was used, the RD will complete the banquet charge card 



6     www.nwtf.org  www.nwtf.org     7    

report and fax or email it to NWTF headquarters. Always include your chapter 
name on any documents mailed to the NWTF. If credit cards were processed 
manually, give the hard copy of the receipt to the RD. Keep the top copy for 
your records until you send your entire banquet package. Include those copies 
of the credit card receipts with your report as well.

Chapter/Banquet Subcommittee Duties
Ticket Chair Duties
•  Coordinate with RD to set ticket pricing including sponsor and table ticket 

pricing.
•  Complete your ticket order with your RD, including estimated attendance. 
• Order event invitations from NWTF.
•  Issue tickets to committee members and record them on a ticket control 

sheet.  Most banquet tickets are sold face-to-face.
•  An “early bird” program is suggested, to encourage advance sales by mail. 

Committee members should also sell early bird tickets. 
•  Submit and account for money and membership stubs to the treasurer as 

tickets are sold.
•  Call in unsold tickets at a cutoff date previously agreed upon, usually five 

days prior to banquet.
• Assist in the preparation of final membership lists.

Special Note: The ONLY ticket sold is one for which you have re-
ceived payment. Use caution when guaranteeing more meals than you 
have sold prior to the dinner. The greatest risk to a successful banquet 
is over-purchasing meals.

Sponsor Chair Duties
• Coordinates banquet committee’s efforts to sell sponsorships.
•  Sets the sponsor member goal for the banquet. Uses incentive gun handout 

and leads the committee discussion to set the goal. 
•  Drafts a list of sponsor membership benefits to assist committee members 

with their sponsor membership sales. 
•  Encourages committee members to sign up as many individual and corpo-

rate sponsors as possible.
• Coordinates the development of a “sponsor hit list.” 
•  Reports the status of sponsor ticket sales at each meeting. Provides time 

for individual committee members to report on their sponsor solicitation 
activities.

• Plans special activities and privileges for sponsors including:
 • Special banquet nametags with NWTF sponsor ribbons.
 • Including sponsors’ names in printed program.
 • Verbally recognize and thank sponsors at the banquet.

Sponsor Member Benefits 

The following are benefits for sponsors who sign up at local banquets:
• Sponsor incentive of the year
• Sponsor pin
• Sponsor decal
• Sponsor membership card
•  Six issues of Turkey Country magazine
•  Admission to and special recognition at banquet

Local options to consider:
•  A special “thank you” dinner and fellowship night several months before or 

after the banquet.
•  Name included in sponsor-only drawing for shotgun at the local banquet 

and/or the special “thank you” dinner. 
•  The chapter may put any additional benefit to their local sponsor drawing. 

Stay within your financial bounds.

Auction And Prize Chair Duties
Your NWTF RD will obtain merchandise for the auction and raff le from 

NWTF headquarters in Edgefield, South Carolina. In addition, the following 
should be led by the auction and prize chair.
• Acquire door prize donations to help promote ticket sales.
•  Lead the committee’s effort to get auction quality donations to boost the 

live and silent auctions at your event.
• Acquire raff le prize donations.
•  Develop your banquet raff le plan in concert with your RD and committee.
•  Find additional donations and underwriting to make your event more 

efficient.
•  At the event, closely supervise the execution of the raff le and the auction.

Arrangement Chair Duties
•  Develop a room diagram showing table arrangement, location of tables for 

prize displays, ticket sales, admission area, treasurer, merchandise sales.
•  Secure audio-visual equipment, round tables seating 8 or 10 diners (if 

available), etc. 
•  Advance seating reservations may cause problems, so the open seating 

arrangement is preferred. However, extra sales and higher bids are available 
if  “business tables” are offered for groups. If your banquet is held at a motel 
or hotel, remember to negotiate a sleeping room or two with your contract 
at no cost.

•  Select the menu. Insist on quality. A turkey meal is not always well accepted. 
Be cautious of duck or game dinners. Few caterers know how to properly 
prepare wild game. It also is illegal to sell wild game. Negotiate the price. 
Try to get a person with catering or event planning experience to help.

•  Arrange for a guarantee or a charge “by the plate” with the caterer whenever 
possible. Be cautious. There WILL be “no shows.” Plan for 10 percent 
FEWER dinners than tickets sold. Restaurants can usually accommo-
date a few more than guaranteed. Never order a large number of extra 
meals, no matter how much you think people will show up at the door.

•  Insist on written confirmation from venue management for all dinner and 
bar arrangements.

• The entire dinner should be served and tables cleared in 45 minutes.
• Plan in advance for a silent auction. NWTF bid sheets are provided.
•  Provide security. Many firms have security people available and many 

times the service can be donated. Otherwise, off-duty policemen, wildlife 
officers and sheriff deputies are good to have present.

•  Get plenty of help and be in the banquet room as early as possible to set up 
for the event.

SPONSOR
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Arrangement Chair’s Checklist
(May be assigned to Banquet Chair or Co-chair)
•  Have a public address system adequate for a large, noisy crowd.
• Menu selections and deadline.
•  Have a firm price for the place, including tips and taxes (if any). Pay tax on 

meals only — not on tips!
• Number of reserved group tables.
• Number of total served.
•  Minimum guarantee (two days before dinner, suggest 10 percent 

LESS than tickets sold).
•  Price per plate guarantee including gratuities, and any applicable taxes.
•  Bar agreement — location of bar, number of bartenders, pricing, liquor 

license (if applicable), etc. 
• Place cards for reserved group tables.
• Table signs with appropriate advertisement for group tables.
•  Ensure the room can be served easily without disturbance. (Check the 

location of the kitchen, entrance and other doors in relation to the head 
table and other tables.)

• Provide a diagram of room setup.
•  Firm time for refreshments, meal service, registration — stick to those 

timelines.
•  IMPORTANT! Written contract with management covering pertinent 

points above.
•  Request a copy of insurance for facility, if required. (Call the NWTF’s 

Karen Cavender at 803-637-3106.)

Publicity Chair’s Duties
•  Recruit business people who do a large volume of advertising, trained pub-

lic relations people or sales and promotion professionals for the committee. 
An ad agency representative can be an effective PR chair. 

•  Contact local outdoor writers, sports editors, and radio/TV broadcasters. 
Publicity should begin with the first committee meeting. Report each de-
velopment to the media. Give names of committee members, their respon-
sibilities, etc. If possible, get pictures of committee meetings. Promoting the 
prizes is a good idea.

•  Remember — the news media WANTS your stories. You may not get 
every act in print or on the air, but you’ll get NONE if they are not reported. 

• Arrange for donated services of a competent photographer at dinner.
•  Publicity prepares people to buy tickets, but it seldom clinches the sale. 

Personal contacts sell most tickets.
•  Arrange for pre-dinner displays of prize merchandise. Banks and country 

clubs are normally good places to display artwork. Rotate displays every 
two weeks to generate interest.

Price of admission is important. Ticket prices should include a meal, 
one-year NWTF membership and overhead costs (i.e. facility rent). Members 
receive a membership card, decal and Turkey Country magazine (published 
bi-monthly). Don’t sell your committee short and think that a reduced ticket 
price will sell more tickets.

With the NWTF Women in the Outdoors program, spouses are encour-
aged to become members at the time of ticket purchase or at the banquet. 
Women in the Outdoors members receive a one-year membership, member-
ship card, decal and Turkey Country magazine.

It is mandatory that all tickets include a membership and all attendees 
at an NWTF event be or become members. If individuals are already mem-
bers, encourage them to give their membership to a friend, donate it to a library, 
upgrade their membership or make a contribution to our conservation effort. 

Use the ticket control sheet to track ticket sales, memberships by type, meal 
numbers and revenue collected.

Volunteer Recruitment
Volunteer recruitment is the most valuable investment we can make to en-

sure the NWTF continues to successfully deliver on its Save the Habitat. Save 
the Hunt. objectives. Conserving critical upland habitat and securing the future 
of our hunting heritage are all dependent upon the foundation of our success — 
the volunteers who make our events happen. 

The NWTF’s volunteer base is over 20,000 strong and growing. We have 
the know-how and the tools to help you successfully establish and grow your 
committee. Our request? Make this an annual investment. A part of your chap-
ter’s culture. Ensure that your chapter’s impact continues for the long-term. 

 Step 1: Help Your Committee Believe in Recruiting
There is not an NWTF chapter in this country, new or old, that could not 

benefit from adding additional volunteers to their committee. 
Thus, the first step in making volunteer recruitment something your 

chapter embraces is actually selling them on its importance. It is easy to say that, 
on average, each volunteer means an additional $1,700 to the chapter’s bot-
tom line, but there is more to it than that. More volunteers means more circles 
of inf luence tapped, more enthusiasm and new ideas on the committee, better 
organization and more bodies to share the load, more tickets pre-sold, better 
efficiency, the list goes on and on.

Step 2: How to Recruit Prospective Volunteers
There are a number of ways to ask prospects to attend your recruitment 

meeting, but none are more efficient or effective than a personal ask by your 
existing committee members. Successful chapters understand that our business 
is a relationship business. One-on-one contact is the key to most committee’s 
successful recruitment program.

Knowing that, the first step you should take when your chapter agrees to 
hold a recruitment meeting is to ask each of them to personally bring one per-
son to the meeting. Even if only half of the committee does this successfully, you 
know you will have new prospects in attendance. Furthermore, many people 
feel much more comfortable attending a meeting where they know someone 
than they do walking into a room full of strangers.

Your regional director can complement your recruiting effort by using lists 
to which they have access. A member list from your local area is an excellent 
source of prospective volunteers. People who are willing to be members of 
NWTF are more likely to become volunteers than any other contact lists to 
which you have access. When you have your recruitment meeting details set, 
send a postcard mailing to prospects and invite them to attend, following up 
with a personal phone call or personal visit. There’s a cost associated with this, 
but recruiting one new volunteer more than makes up for it!

If your committee is thorough and wishes to leave no stone unturned, 
encourage them to put up posters announcing their recruitment meeting. They 
know the likely places to use. They are the same kinds of places where they 
would hang a poster to advertise an event. 

Finally, have your regional director to ask other chapter presidents and 
committee members around your state if they know anyone in that area. They 
want the NWTF to be successful just like you do, and having personal connec-
tions like that often pays off. 

As the meeting approaches, follow up with confirmed attendees via phone 
call to ensure they will be attending. It’s much like pre-selling tickets to your 
event. Personal contact goes a long way!
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Remember, successful volunteer recruitment 
starts with asking! 

Step 3: Hold A Recruitment Meeting
Recruitment meetings can take many forms. In some cases it’s just part of the agenda during a 

regularly scheduled committee meeting. Normally, chapters choose to hold recruiting meetings 
at a different location than their typical meetings, like a gun club, and have dinner, socializing, etc. 
Whatever the case, all recruitment meetings should make prospective volunteers feel welcome. 

Whatever the setting your committee chooses for their recruitment event, the following is the 
suggested f low for the evening’s meeting.
•  The chapter president welcomes everyone. At that time the president can introduce the 

chapter, talk about its history and accomplishments, talk about plans for the upcoming event 
and introduce the field staff representative to deliver the NWTF 101 presentation.

•  Remember, to everyone in the room you and the RD are the experts on all things NWTF. 
Take confidence in that fact. Your successful presentation of the NWTF is key to prospective 
volunteers’ willingness to sign on and help.

•  Delivery of the NWTF 101 presentation should be executed in 20 minutes or less. As you 
know, this presentation is built to start with an organizational overview, offer national 
perspective, and then get state specific. This gives current and prospective volunteers an 
understanding of how their efforts fit into the big picture. 

•  Open the f loor for questions, which can be answered by the chapter president or RD. In 
many cases as chapter president your ability to answer questions, as a volunteer, makes our 
organization look that much more impressive. You’re doing it because you love it.

•  Before the evening is over, pass around a sign-up sheet for attendees to put down their contact 
information including e-mail address.

•  Finally, make sure your next meeting is scheduled before everyone leaves that night. Not 
having the details of your chapter’s next meeting solidified is a big mistake. 

Your RD will take the time to introduce themselves to your prospective volunteers in 
attendance. Whether or not they decide to join the committee, the fact that they got to meet the 
staff will pay dividends in the long run. The RD is after all, the expert! And their presentation will 
teach them more about the NWTF than they knew before they came.

Every committee is different, but following a 
step-by-step outline for success will help in work-
ing with your committee on recruiting.

1.  Discuss the importance of volunteer recruit-
ment with your regional director and ask 
them to attend a meeting to help present the 
idea to the entire committee. (If you work 
together with your regional director ahead of 
time you will be much more successful with 
the entire group.)

2.  Ask your committee to make one of the 
upcoming committee meetings a volunteer 
recruitment meeting or schedule one strictly 
for that purpose. Everyone should personally 
invite one potential volunteer. You or your 
regional director will give the NWTF 101 
PowerPoint presentation, and you both should 
“ask” prospects to join in the fun.

3.  You should immediately make the new pros-
pects feel welcomed, needed and important. 
Assign tasks and create excitement with new 
volunteers. If nothing else just ask them to 
take responsibility for selling 10 tickets, five 
sponsors etc. The key is to make them want to 
be a part of your committee and feel important 
to your success by giving them specific tasks 
that they can handle. Your committee must 
embrace this to successfully retain new com-
mittee members.

4.  Never pass up the opportunity to connect 
your committee members, old and new alike, 
with NWTF successes and conservation 
accomplishments. Maintaining that connec-
tion is your responsibility and it is critical to 
retention of volunteers.

Studies show there is noticeable 
growth in event size and produc-
tivity after a committee reaches            
10 members. 
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Step 4: Successfully Retain Volunteers
Successfully retaining prospective volunteers who attend your recruitment 

meeting begins at the meeting itself. If you failed to make them feel welcome, 
educate them about the NWTF, get their contact information on the sign-up 
sheet, and tell them when the next meeting was, chances are you’ll lose them. 
However, if you did all of those things, then you can help your chapter take the 
next step to successfully keeping them on the committee.

 Prior to the chapter’s next committee meeting, the chapter president 
should call, or at the very least e-mail, new volunteers who attended the recruit-
ment meeting and remind them about the upcoming meeting. Again, personal 
contact is critical. 

When they show up at the next committee meeting, there’s more work to be 
done. Perhaps the most important thing a committee can do to keep new 
volunteers engaged is to give them responsibility. That ownership gives 
them reason to come back. It’s very easy to skip a committee meeting, or two, 
or three, if a person doesn’t have something that they are directly accountable 
for. Feeling like a contributor makes new volunteers feel like they’re helping to 
make a difference. 

If you are recruiting into a healthy committee and all of the roles are filled, 
work with your chapter leadership to assign new volunteers a mentor. 

Finally, do not pass up an opportunity to share NWTF successes with all 
volunteers, new and old, to keep them connected with our progress toward the 
mission. You would be amazed how much that means to someone who loves 
our organization and what we stand for.

Step 5: Recruit at Your Event
Outside of holding a recruitment meeting, there is no better place to tap 

into likely volunteer prospects than at your Hunting Heritage Banquet. Your 
chapter has a room full of supporters, who are all having a wonderful time 
supporting the NWTF, and it would be a mistake not to ask them to join the 
committee.

A healthy committee should have a recruitment chair. If not in title, you 
should work through someone on the committee to have that role filled in 
practice on the night of the event. The responsibilities are simply executed, but 
they are invaluable in the long run.

Successful “night of the event” recruitment should include the following 
three practices: 
1.  Recognize and thank your existing committee members in front of the 

crowd. This recognition makes them feel appreciated, but it also introduces 
your attendees to the concept of volunteering and the role volunteers play in 
putting on the event. Consider having the committee members all wear the 
same shirt, so they can be noticed at the event.

2.  Invite everyone in attendance to become a volunteer. Encourage them to 
talk with a committee member or fill out a card on the table.

3.  “Night of the event” recruitment cards should be placed on every table. 
Encourage attendees to fill them out. Not only do the cards give them a 
chance to indicate that they want to be volunteers, they give us a chance to 
learn how they learned about the event, where they came from and much 
more. These are included in your banquet pack.

Remember, a room full of NWTF 
supporters is a solid opportunity to 
recruit new volunteers.
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Step 6: Hold a Wrap-Up Meeting

Following up an event with a wrap-up meeting is a good practice for a num-
ber of reasons. Not only is it a chance to review the event’s performance while it 
is all still fresh on the committee’s mind, it is a chance to connect both new and 
old volunteers with their success, which is critical to volunteer retention.

At the event you heard from attendees who expressed an interest in becom-
ing volunteers on your committee. Inviting them to your wrap-up meeting is a 
sure-fire way to ensure they stay on board for next year. On the other hand, wait-
ing weeks, or even months, before following up with them almost guarantees 
you fail to convert them to volunteers!

Always invite prospective volunteers to your wrap-up meeting. And always 
do it promptly. 

The new ideas and enthusiasm your brand new volunteers will bring to your 
committee will naturally lead to an interest in doing more as a chapter.

Recommended Chapter Meeting Plan
 
First meeting (approximately three months prior to banquet)
• Appoint banquet chair.
• Develop committees and chairs.
• Finance. (Chapter checking account balance)
• Arrangements.
• Publicity.
• Auction and prizes.
• Tickets.
• Sponsors.
•  Hunting Heritage Programs: JAKES, Women in the Outdoors, Wheelin’ 

Sportsmen.
•  Determine date, price and location. Note: Check for conflicts with other out-

door-related events, sports, public or religious holidays. (Try to prearrange the date 
and place with these in mind.)

•  Print tickets. (This is automatic and tickets ship 16 weeks prior to the 
banquet.)

• Set income and attendance goals.
• Start soliciting prizes locally.
•  Donations from members (beach houses, accommodations, ski lodges, 

hunting or fishing trips).
• Donations from large corporations.
•  Donations from local sporting goods stores and other merchants such as 

restaurants, auto dealerships, f lower shops, etc.
•  Set dates and times for future meetings. (Suggestion: hold bi-weekly meet-

ings until a month before the banquet and then weekly meetings until the 
banquet day.)

•  Send a signed Federal Firearms License to the RD. Indicate your banquet 
date and chapter name.

Second meeting 
• Distribute tickets and log on ticket control sheet.
•  Develop a hit list of people for each committee member to contact about 

attending (i.e., other conservation group members, existing members, etc.)
•  Develop a hit list of local merchants and assign someone to contact each one.
• Committee progress reports.
• Publicity — mail news/press release.
•  Mail invitations to members in the area, including “early-bird” offer (direct 

mail invitations have only limited success). The only way to ensure success 
is to sell tickets one-on-one. Do not mail your tickets.

Third meeting
• Committee reports.
•  Sales reports — each committee member should keep a report on ticket sales.
• Continue local prize solicitation.
• Report on NWTF prize solicitation.
• Review “early-bird” sales.
• Publicity.
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Fourth meeting
• Sales reports.
• Progress on prizes.
• Review publicity.
•  Arrange to display art in local banks, country clubs and other high traffic 

areas with good security.
•  Prepare telephone solicitation to members and businesses that have not 

supported the event. Make personal contacts when possible.

Fifth meeting
• Sales reports.
• Publicity.
•  Follow-up post card mailings with phone calls and visitations to members 

who did not respond. Remember the only way to ensure their attendance is 
to collect for their ticket.

Sixth meeting
• Sales reports.
• Finalize prize list and set a deadline.
•  Continue telephone campaign to prospects who did not respond to mailings.
• Assemble merchandise.

Seventh meeting
• Final sales report.
• Final estimate on dinner reservations.
•  Call the establishment with a guarantee. Note: Be cautious with guarantee. 

Do not give until latest date possible, and review sales carefully. Plan on purchasing 
a few less dinners than tickets sold. Restaurants can usually accommodate a few 
more than guaranteed (5-10 percent average).

• Compile list of prizes and donors, and print final program.
• Publicity — develop a real push!
•  IMPORTANT: The last seven to 10 days are the best for ticket sales. Cut 

off ticket sales a day or two before the banquet. Never order a large number 
of meals over the number of tickets sold.

NWTF Hunting Heritage Banquet
•  A full committee and volunteers should arrive as early as possible (10 a.m. - 

2 p.m.) to set up prize displays (first time events may take a little longer to set 
up). Get everyone to help. Make a f loor plan.

• Ensure all firearms have locks.
• Consider eating early, before the crowd arrives.
• Invite press and photographers.
• The more volunteers on the committee, the faster the evening will go.

Post banquet follow-up meeting
•  A completed financial report is due postmarked within 30 days of the event.
• Committee review of performance.
• Problems and ways to improve.
• Location.
• Price.
• IMPORTANT: Select next year’s banquet chair.
•  Send thank you letters to local donors with donor decals and a banquet 

success story.
•  In conjunction with your RD, select next year’s date, location, plan, and 

confirmation with facility for next year’s date.

Tips for Success
• Plan a tight schedule and stick to it.
•  Set reasonable goals. Always practice safe gun handling 

during all events.
• HAVE FUN!
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Set Your Goals — Develop a Budget
The average NWTF banquet recruits 150 members, grosses approximately 

$24,800 and nets $14,200. For existing chapters, your RD has built a prelimi-
nary budget for your chapter to exceed the previous year’s goals and will share 
that with you. Review your prior year performance and growth plans with them. 
The following is an example of how revenues and expenses are derived from a 
successful event. Your RD can provide a goal sheet.

Important things to remember…
•  Your RD has a sound system, credit card machine(s) and other equipment.
• Control costs. Get RD approval before making any local purchases.
• Do not over order food. Base meal orders on tickets sold.
• A good auctioneer is a must.
• Aggressive, professional sales people sell more raff le tickets.
• A good f loor plan helps ensure success.
• NWTF membership is a must at all events.
•  While JAKES are an integral part of our mission, the banquet is a fundrais-

er. A JAKES event can be planned later.
•  Women in the Outdoors, Sponsor and JAKES memberships help your net-

to-gross ratio and are important to the NWTF.

NWTF MERCHANDISE INVOICES
You will receive invoices from the NWTF accounting department for 

merchandised ordered. The following will help you determine the purpose of 
the invoices as well as how the invoices should be paid. 

Banquet merchandise invoices
Banquet invoices are normally emailed to the chapter treasurer and the 

RD. You can determine if they are banquet invoices by looking at the lower left 
corner. The word “banquet” or “BQT” will appear. Invoices marked “BQT” will 
be deducted/paid from banquet proceeds when your banquet financial report is 
received. Do not send a payment for these invoices.

Chapter invoices
Chapter invoices are generated when your chapter requests the RD order mer-

chandise for your chapters use, normally at non-fundraising events such as JAKES 
hunts or conservation seed. Chapter invoices will be marked “chapter” in the lower 
left corner. Chapter invoices are the responsibility of the chapter to pay and are due 
within 30 days. Your RD can provide guidance on chapter invoice payments.

Credit invoices
Credit invoices are generated when a RD submits a request for credit for 

merchandise not received or returned to the NWTF. They will be marked 
“credit” in the lower left corner. If you receive a product at your event and the RD 
decides not to sell or use the product and returns it to the warehouse, you will 
receive a “credit” invoice from accounting.

Banquet Planning Checklist
Prior To Event
•  Obtain chapter checking account balance at first meeting (three months out)
•  Ticket banquet (RD will do this in April/May each year for the next year)
• Order auction package (RD)
• Order supplemental items (RD)
• Secure a location/facility
• FFL information current and sent to RD
• Guns ordered (RD)
• Tables needed
• Chairs needed
• Auctioneer
• Raff le team (Use professionals if available.)
•  Security (This is a good idea if alcohol is served. Have an off duty police, 

sheriff or fish and game personnel present.) 

  Banquet  Banquet 
  Income Expense
 150 ($35) members $5,250          0
 12 ($35) Women in the Outdoors members $420          0
 13 ($250) Sponsors $3,250          0
 75 ($10) JAKES $750          0
 250 ($25) meals $6,250 $3,750
  $15,920 $3,750

 Auction — 35 items $7,000 $5,400
 (Verbal auction)
 
 Raffle $10,000 $1,500
 (Raffle guns, sales team)

 Silent auction — 25 items $1,000 $   500
 (Silent auction)

 Underwriting $2,000 $   325
 (Miscellaneous)

 Total income $35,920
 Total expense  $11,475
 Net with membership $24,445

The most 
important and 
meaningful thing 
that we sell is 
membership.
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• Sound system
• Contact Ram dealer
• Bartender
•  Liquor, beer, ice and mixers (Be familiar with the alcohol policy. Sell cups, 

not liquor. Does the caterer have liquor license?)
• Master of ceremonies
• Banquet programs (auction list)
• Table covers (NWTF type shipped with merchandise)
• Playing cards
•  Corporate table (RD will explain table sales and cost. Example: one spon-

sor membership and seven regular memberships.)
•  Sponsor tables (RD will explain table sales and cost. Example: one sponsor 

membership and seven regular memberships.)
• Ticket sales number (confirm weekly)
•  Caterer confirmed (Order meals based on confirmed ticket sales three to 

four days prior and confirm with caterer.)
•  Determine games and raff les (RD will suggest what to use based on total 

number of people attending.)

End of Banquet Meeting
•  Count all cash, checks and credit cards (report on cash count sheet with 

signatures).
• Give accounting numbers to the RD.
• Schedule next year’s event with facility and the RD.

After the Banquet
• Banquet final report (due within 30 days)
• Thank you card to attendees (chapter/committee)
•  Committee wrap up meeting (review performance/invite new volunteers)

Sample Banquet Schedule
Keep your banquet on schedule. You want everyone to enjoy it and get 

home as early as possible. Next year’s success depends on how much fun every-
one has this year.

TIME
6:00 pm - 7:30 pm Refreshments and social. Raff le ticket sales.   
 Silent auction.
7:30 pm - 8:30 pm Dinner
8:00 pm - 8:30 pm Introductions. Thank the committees. No speeches.
8:30 pm - 10:00 pm Auction and raff le, door prizes, etc.
10:00 pm  Adjourn

Guidelines for a Successful Auction
• Limit the verbal auction to 30-35 items.
•  Provide an auction program with detailed descriptions of each item for 

each person at the event.
• Hold the auction immediately after dinner.
• Do not interrupt the auction.
• Make certain the auctioneer knows what he/she is selling.
• Be sure the sound system can be heard.
• Strategically place known buyers in the room (corporate tables).
• Do not give the value of the auction item.
•  Use bid callers or spotters who make a lot of noise to identify bidders and 

make the activity exciting.
•  Have bid callers contact the buyer immediately and have him sign the ticket 

indicating the amount of the bid.
• Do not release merchandise from the safe area without payment.
• Auctions should last approximately one hour.
• Keep the auction moving fast to ensure participants remain engaged.

NWTF Gun Transfer Procedures
The Gun Control Act of 1968 (GCA) set forth certain procedures for 

the sale and transfer of firearms. In accordance with GCA requirements, the 
NWTF has established the following procedures for use in conjunction with 
our banquet program.

Shipment
•  Each chapter will coordinate with and designate a local gun dealer to 

handle firearms for their banquet. (The designated dealer may change from 
one year to the next.) Your banquet will put seven to 30 people or more in 
the FFL dealers store as customers.

•  Send one signed Federal Firearms License (FFL) to your NWTF RD as 
soon as possible. The FFL must be received a minimum of 16 weeks prior 
to the event. 

•  The NWTF will ship firearms to the FFL dealer. An authorized represen-
tative of the FFL will take the firearms to the banquet. The firearms may be 
displayed, raff led or auctioned, but must then be returned to the FFL’s place 
of business. 

Disposition
The following procedure is approved by the Bureau of Alcohol, Tobacco 

and Firearms (BATF) and is the process required by NWTF policy.
•  An NWTF firearm transfer form, included in the banquet package, should 

be completed for each gun and the yellow copy delivered to the Federal 
Firearms Licensed dealer after the banquet. The pink copy should be given 
to winner/buyer and the white copy retained by the chapter president.

•  The dealer’s representative will retain custody of firearms and return them 
to the FFL’s place of business after the banquet.

•  Winners/buyers of firearms must go to the FFL’s place of business with 
their copy of the transfer form to claim their gun, complete BATF Form 
4473 and pass the NICS background check. Firearms are delivered to the 
winner at the FFL’s place of business.

•  If the firearm transfer is denied by the BATF, the gun dealer will notify the 
NWTF representative noted on the bottom of the NWTF firearm transfer 
form. An NWTF representative, if other than the RD, will contact the RD, 
who will determine the disposition of firearm.

•  The NWTF gun transfer policy is subject to change in the event of BATF 
regulation changes.

•  The original raff le winner must pass background check, if not, the gun will 
go back to the NWTF.

It is the policy of the NWTF that all firearms used at NWTF events are 
equipped with trigger locks.

Banquet Fundraising Incentives
All incentives earned are to be used for fundraising at the following year’s 

banquet.
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Membership Incentives
• Incentive for 100 adult members.
• Additional incentive for every 50 members above 100.

Sponsor Incentives
• Incentive for every 10 sponsors recruited.

JAKES Incentives
• Incentive awarded for JAKES memberships above 100.

Golden Gobbler — 50 percent or above
Banquets that have a net event income of $3,500 or more and complete 

their financial report in less than 30 days with a net to gross ratio of 50 percent 
or better will receive a Golden Gobbler recognition gift for each committee 
member. Chapters that reach Golden Gobbler status for three years, five years, 
10 years, 15 years, 20 years, 25 years and 30 years receive a special gift for each 
committee member the year they achieve that goal. (Postmarked within 30 
days.)

60 Percent Club
Banquets that have a net event income of $3,500 or more and complete 

their financial report in less than 30 days with a net to gross ratio of 60 percent 
or better receive a special gift for each committee member. (Postmarked 
within 30 days.)

Special Incentive
•  Incentive for 50 percent net to gross ratio or higher (includes membership) 

net greater than or equal to $1,200 and completed report in less than 30 
days. (Postmarked within 30 days.)

NWTF Hunting Heritage Programs
Hunters and our hunting rights are under attack. Because hunters pay 

for much of wildlife and habitat conservation, we must work hard to create 
hunters and provide more places to hunt. The NWTF’s 10-year initiative — 
Save the Habitat. Save the Hunt. — tackles these challenges. By creating 1.5 
million hunters who will embrace the outdoors and protect our conservation 
legacy, NWTF Hunting Heritage Programs will save the hunt. We encourage 
your chapter to use these programs to preserve the hunting heritage of your 
community.

The NWTF offers the following Hunting Heritage Programs: 
•  In 1981, the NWTF began the JAKES (Juniors Acquiring Knowledge, 

Ethics and Sportsmanship) program. In 2002, NWTF launched Xtreme 
JAKES, providing teens advanced outdoor opportunities.

•  Prior to the implementation of the Women in the Outdoors program, 
NWTF supported female-focused outdoor skills training programs 
through various organizations. Seeing the demand for such activities for 
women, the NWTF expanded its outreach efforts to include a formal 
Women in the Outdooors program in 1998.

•  Wheelin’ Sportsmen was launched in 2000 after the NWTF recognized the 
need to introduce and reintroduce people with disabilities to the outdoors.

Getting Started
Contact your Regional Director, visit www.NWTF.org, or contact 

National Staff.

Hunting Heritage Programs Staff Contacts
If you need assistance in starting a Hunting Heritage Program in your area, 

your first point of contact is the RD. For further assistance and resources, call 
(803) 637-3106. 

Hunting Heritage Programs Manager
Mandy Harling
mharling@nwtf.net

Hunting Heritage Programs Coordinator
Teresa Carroll
tcarroll@nwtf.net
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Annual Membership
$35

Annual Sponsor
$250

Silver Life Sponsor
$5,000

Diamond Life Sponsor
$10,000

Patron Life Sponsor
$25,000

Guardian Life Sponsor
$50,000

Centurion Life Sponsor
$100,000

One-Quarter Million-Dollar
Life Sponsor

Half-Million-Dollar
Life Sponsor

Three-Quarter Million

Dollar Life Sponsor

Million-Dollar
Life Sponsor

Upper LeveL 
recognition program

Cum
ulative Total

The NWTF depends on donations, large and small, to compliment the efforts of its volunteers 
and members. The money you invest today helps the NWTF conserve or enhance critical upland 
wildlife habitat, create hunters, and open access to new acres for hunting.

MAJOR DONOR
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Application for Affiliation 
Of a Local Chapter of the 

National Wild Turkey Federation 
Edgefield, South Carolina 

 
Date _______________________ 
 
The Undersigned, acting on behalf of the 
 
_______________________________________________________________________________________ 

Name of Organization 
 

City, State, Zip 
 
do hereby submit our application for affiliation with the National Wild Turkey Federation. In making this 
application, we individually and collectively subscribe to the objectives and purposes of the NWTF as set 
forth in its bylaws. We further certify that we accept the NWTF Affiliation Agreement as printed hereon and 
do hereby agree that this chapter shall abide by this agreement, as affirmed by the chapter officers’ 
signatures affixed to this application. 

 
NWTF Affiliation Agreement 

1. As officers of this organization, seeking a charter from the NWTF, we certify that our chapter is organized 
exclusively for educational and charitable purposes and shall be to establish, maintain and promote interest 
in the wise conservation and management of the wild turkey and other upland wildlife; to raise money for 
developing, preserving, restoring and maintaining habitat for wild turkeys and other upland wildlife; to give 
and promote entertainment, lectures, and exhibitions of any and all descriptions for the general instruction of 
the members and proper in the furtherance of said objectives not inconsistent with the NWTF’s exclusively 
educational and charitable objectives. 
2. All members of the said chapter are required to be members of the NWTF, but are not required to pay 
additional state or local chapter dues. 
3. All local chapters must conduct at least one Hunting Heritage Super Fund Banquet annually to maintain 
active chapter status. 
4. As officers of a chapter, we recognize our responsibility to return all proceeds to projects that will benefit 
the wild turkey and other wildlife. Any and all merchandise or materials received by the chapter shall be 
used for its intended purpose and monies generated shall be properly accounted for and reported to the 
NWTF. 
5. In the event of the liquidation, dissolution or termination of the Chapter Charter, whether 
involuntary or by operation of law, all assets, receivables, outstanding liabilities, and all other financial 
assets and records of the Chapter shall be turned over to the NWTF immediately. 
6. We elect to be included in the group 990 tax return filed by the NWTF and adopt the Bylaws of the 
National Wild Turkey Federation. 
 
SIGNATURE__________________________________________ 
  (State Chapter President) 
SIGNATURE__________________________________________ 
  (Local Chapter President) 
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Letter of Acceptance of Guidelines for Local Chapters for 
Affiliation to the 	  

National Wild Turkey Federation, Inc. 
 
 

These guidelines are for the ___________________________________________________ Chapter of the 
_____________________________State/Provincial Chapter of the National Wild Turkey Federation, Inc. 
 
Our purpose is to promote the wise conservation and management of the wild turkey, children’s and 
women’s outdoor education, and protect our hunting heritage in our local community and country. This 
Chapter will work with government agencies, other organizations and individuals to develop educational 
programs about our native wild turkey populations. We support compliance with all laws and regulations 
relating to wildlife, including laws pertaining to shooting hours, game bag limits, and poaching. In order to 
be affiliated with the National Wild Turkey Federation, this Chapter must host at least one Hunting Heritage 
Super Fund Banquet each year to raise funds for our conservation efforts.      
 
We acknowledge that each Local Chapter is an unincorporated division of the National Wild Turkey 
Federation, and must follow the laws regulating non‑profit organizations like the NWTF, which are set out 
at Section 501(c) (3) of the Internal Revenue Code. The NWTF will provide instructions about this, but in 
general, this is a non‑profit organization, and none of this Chapter’s earnings or assets may be used to the 
benefit of any private individual or individuals. 
 
Although each Chapter has its own governing body and may conduct conservation activities on its own, the 
assets and liabilities of this Chapter are those of the National Wild Turkey Federation, Inc.	  Upon dissolution 
of this chapter all financial assets and records will be turned over to the federation immediately. 
 
As part of a 501(c)(3) non-profit organization, this Chapter must and will give full financial information to 
our state/provincial chapter, the NWTF, and state/federal authorities and will not expose the NWTF to 
unreasonable liabilities or take any actions that may bring discredit to the local, state/provincial or national 
organization. 
 
 
Chapter President, 
 
________________________________________________________________  Date _________________ 
(Signature)     (Print Name) 
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NWTF Hunting Heritage Program Logos

Organization Identity and  Brand Standards Manual

N A T I O N A L  W I L D  T U R K E Y  F E D E R A T I O N

NWTF Mission Statement

The NWTF is dedicated to the conservation of the wild turkey andpreservation of our hunting heritage.

PURPOSE OF THE GUIDEThe NWTF brand represents who we are to the world, so it’s crucial we protect and build it. Building brand awareness takes discipline. It’s critical 
everyone — employees, 
volunteers and partners 
— present the NWTF 
in a positive, consistent 
way. We must embody 
the brand in words and 
actions, in everything 
we do. By providing 
consistent, positive 
brand experiences to 
our audiences, we will 
be successful in sharing 
our mission and telling 
our story.

All external and 
internal communica-
tions and promotional 
materials must comply 
with our brand stan-
dards. Here is import-
ant information to 
communicate using the NWTF brand, in-cluding examples of proper and improper applications. These design elements and usage guidelines ensure visual consistency across a variety of communications.

HISTORY OF THE NWTF
When the NWTF was founded in 1973, there were approximately 1.5 million wild tur-keys in North America. After decades of ded-icated work, that number hit a historic high of almost 7 million turkeys. The foundation of our success? Standing behind science-based conservation and hunters’ rights. Thanks to the tremendous efforts of our dedicated volunteers, professional staff and committed partners, we have had many suc-cesses that advanced our mission. Together, we have facilitated the investment of $454 million in wildlife conservation and the preservation of North America’s hunting heritage. Our returns have included improv-

ing more than 17 million acres of wildlife habitat and introducing 100,000 people to the outdoors each year. 
Our mission is no less urgent today 

than it was in 1973. 
What we do in the 
coming decades will 
be instrumental in not 
only enhancing wild 
turkey populations but 
also in the continuation 
of hunting and quality 
wildlife habitat for 
countless species.

NWTF INITIATIVE: SAVE THE 
HABITAT. SAVE 
THE HUNT.

Save the Habitat. 
Save the Hunt. is a 
10-year initiative to 
conserve and enhance 
4 million acres of 
critical upland habitat, 
create 1.5 million new hunters and open access to 500,000 additional acres for hunting. 

Our core message: We’re losing 6,000 acres of habitat every day. Hunt-ers fund conservation but now we’re at the point where less than 10 percent of the American population hunts, so the funding source is going away. We know we can’t solve this alone. It’s bigger than one organization. The NWTF is leading a collaborative effort to solve the problem with the Save the Habitat. Save the Hunt. initiative, and our contribution is our dynamic volunteer base.
•  Conserve or enhance 4 million acres of upland habitat: We’re bringing focus to our conservation delivery by identifying areas of habitat that provide the most positive impact for wildlife.•  Recruit 1.5 million hunters: We’re securing the future of the North American Model of Wildlife Conservation by increasing the number of hunters, who pay for 80 percent of wildlife conservation through excise taxes on guns, ammunition and more.•  Open 500,000 acres to public hunting: Because lack of access to hunting lands is a main reason people stop hunting, we’re ensuring there’s opportunity for everyone to find a place to go. n

Read the  2015 NWTF Annual Reportfor more about our organization’s history, mission and vision for the future.
––––––

Want to put our logo on your product? Contact  
Natalia Daniels  (ndaniels@nwtf.net) in our licensing department.

––––––
For questions about the  use of NWTF logos and brand identity, contact Karen Lee (klee@nwtf.net) or  Trent Harrelson (tharrelson@nwtf.net) in the marketing communications department.

NWTF Organizational Tagline

Conserve. Hunt. Share.

803-637-3106 | www.nwtf.org

NWTF staff developed this tagline to concisely introduce the main elements of the 
NWTF’s mission — conserving wild turkeys, promoting hunting as a lifestyle and sharing 
the hunt with everyone who has an interest. 

NWTF Branding Guide
The Brand Standards Manual is our guide to ensure every-

one who uses our logo reresents un in the best way.
Download it from the Resource Library at www.nwtf.org.

The NWTF brand represents 
who we are to the world, so it’s 
crucial we protect and build it.

By providing consistent, 
positive brand experiences 
to our audiences, we will be 
successful in sharing our 
mission and telling our story.
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